Submitmypr Newsroom Expands Distribution
Network for Targeted Media Outreach

Submitmypr Newsroom has expanded its media distribution network to offer journalists and
communicators more precise targeting for press release campaigns. The upgrade adds
regional and industry-specific wire services to the existing distribution infrastructure, giving
press officers greater control over which outlets receive their announcements. The move
responds to growing demand from public relations professionals who need to reach niche
audiences without paying for broad, untargeted distribution.

The expanded network now includes outlets covering technology, healthcare, finance, energy,
and local government beats. Each category has been built from verified editorial contacts and
curated by the submitmypr newsroom team to ensure relevance. This means a press release
about a new medical device can be routed exclusively to healthcare journalists, while a funding
announcement from a clean energy startup can reach energy-sector reporters without being
diluted across unrelated desks.

How the expanded distribution works

Users of the submitmypr newsroom platform can select target categories when drafting a

release. The system then matches the announcement against the appropriate outlet list,
filtering out general-interest wires that would not serve the story. This approach reduces the
noise that often accompanies mass-distribution services, where a single release lands in
hundreds of inboxes that have no reason to cover it.

The targeting mechanism relies on editorial metadata rather than keyword matching alone.
Each outlet in the network has been tagged with its primary beat, secondary interests,
geographic focus, and typical story length. When a press officer submits a release, the
platform checks those tags against the content of the announcement and routes it only to
outlets where a match exists. The result is a smaller, more relevant distribution list that saves
journalists time and increases the chance of pickup.

Why targeted distribution matters now

Newsroom staffing has tightened across the industry. Reporters cover more beats than they
did five years ago and have less time to sift through unsolicited pitches. A press release that
lands in the wrong inbox wastes the sender's budget and the recipient's attention. The
submitmypr newsroom expansion directly addresses this problem by making every distribution
list a curated list, not a purchased list.
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For small and medium-sized communications teams, the change is particularly significant.
These teams often lack the in-house media database tools that large agencies maintain. By
bundling targeted distribution into the press release workflow, the platform removes the need
for a separate media list subscription. The communicator writes the release, selects the
appropriate category, and the system handles the rest.

Industry-specific categories added

The new distribution categories cover eight broad sectors: technology, healthcare and
pharmaceuticals, finance and insurance, energy and environment, education, government and
public policy, entertainment and media, and local news. Each sector is further divided into sub-
beats. Technology, for example, includes cybersecurity, artificial intelligence, enterprise
software, consumer electronics, and telecommunications. Healthcare breaks into medical
devices, pharmaceuticals, hospital administration, and public health.

Local news distribution has been built from state-by-state editorial rosters. A press release
about a city council decision can be sent only to reporters covering that municipality. A
hospital expansion announcement can reach the health reporters in the affected metro area.
This geographic precision was a frequent request from users of the submitmypr newsroom,
who said national distribution was often too broad for locally relevant stories.

Integration with existing press release workflow

The distribution expansion does not require a separate login or a new interface. Press officers
continue to write and format releases inside the same editor they have been using. The
targeting options appear as a dropdown menu during the submission step. Once the release is
sent, the platform generates a distribution report showing which outlets received the
announcement and which ones opened it. This report is delivered to the sender within 24
hours.

No additional cost is attached to the targeted distribution for existing subscribers. The
expanded network is included in the standard submission fee. For new users, the pricing
remains the same as before the upgrade. The company has stated that it does not plan to
introduce tiered pricing based on distribution scope, preferring to keep the model simple.

Comparison with other distribution services

Most press release distribution services offer either a single flat-rate option that goes to a
large, undifferentiated list or a pay-per-outlet model that becomes expensive for any campaign
with more than a dozen targets. The submitmypr newsroom sits between these two
approaches. It offers a fixed price per release with the assurance that the distribution list has



been vetted for relevance. The trade-off is that the total nhumber of outlets reached may be
lower than a mass-distribution service, but the quality of each contact is higher.

The platform also differs from media database tools that require the user to build their own
list. Those tools give maximum control but demand significant time and expertise to use
effectively. The submitmypr newsroom removes the list-building step entirely, replacing it with
the category-selection dropdown. For communicators who send releases on an irregular basis
- perhaps once a quarter or only for major announcements - this simplicity is a clear
advantage.

How journalists benefit

From the journalist's perspective, receiving a press release that is actually relevant to their beat
saves time and reduces inbox clutter. The submitmypr newsroom team has designed the
targeting rules to prioritise editorial fit over sheer volume. A reporter covering renewable
energy will not receive a press release about a new credit card product unless that product has
a clear energy angle. This filtering happens automatically, without the journalist needing to
adjust any preferences.

The platform also includes a feedback loop. If a journalist marks a release as irrelevant, that
signal is logged and used to refine future distribution for the same sender. Over time, senders
who consistently submit well-targeted releases will see their delivery rates improve, while
those who send broadly will be prompted to narrow their category selection.

Availability and next steps

The expanded distribution network is live as of the current release cycle. New users can sign
up and submit their first press release immediately. Existing users will see the new targeting
options appear in their account dashboard without any action required. The platform continues
to accept releases in all standard formats, including plain text, rich text, and HTML with
embedded images.

For press officers who want to test the new targeting before committing a full campaign, the
submitmypr newsroom offers a single-release submission with no subscription commitment.
This allows communicators to evaluate the quality of the distribution list for their specific
industry before deciding whether to use the service regularly. The company has stated that it
plans to add additional categories over the next quarter based on user feedback and editorial
trends.



