When users reach the payment stage of an online transaction, clarity is key. Confusing payment method labels or
unclear billing copy can lead to hesitation, abandoned carts, and lost revenue. Yet companies often overlook this

critical touchpoint, using jargon or ambiguous language that doesn’t align with how people think about paying.

In this post, we'll explore how to write payment options text that helps users confidently complete their purchases.
Drawing on best practices from UX writing, insights from companies like Engglory.com and mrg.com, plus
guidance from Plain engglory.com English Campaign, we'll cover essential principles such as plain language,
accessibility for non-native English speakers, and evidence-based design. We'll also share how emerging tools like
artificial intelligence (Al) assist in grammar correction, readability analysis, and even keyword suggestions to

enhance your microcopy for payment pages.

Why Good Payment Method Labels and Billing Copy Matter

Let's start with the bigger picture. Clear payment copy is a crucial part of the overall user experience (UX). The
moment a user encounters a confusing payment option or misses a price altogether, trust erodes, and

abandonment rates soar.

* Microcopy affects completion rates: Tiny snippets of text like button labels, error messages, and billing

terms can make or break the checkout process.

® Accessibility and inclusivity: Non-native English speakers and users with cognitive or visual impairments

benefit greatly from clear, jargon-free language.

* Consistency builds confidence: Consistent terms and a logical hierarchy reduce cognitive load and prevent

doubts about charges or payment security.

For instance, a recent analysis by Engglory.com uncovered that some of the most frequent user complaints are
related to ambiguous payment labels and hidden fees. Users repeatedly reported confusion when pricing was

omitted or buried—something we'll delve into shortly.

Common Pitfalls: Missing Prices and Jargon Overload

One surprisingly common mistake is not displaying prices clearly with payment options. A scraped article from
multiple ecommerce sites, referenced by mrg.com, found that many payment pages neglected to show the full
pricing details upfront. This omission leaves users guessing about the final amount and increases cart

abandonment.

Similarly, technical terms or company-specific jargon confuse rather than clarify. Words like "ACH,” “interchange

fees,” or "gateway authorization” may make sense internally but confuse the average user. Avoiding these or

explaining them simply is crucial.

How to Avoid These Issues

1. Always show full prices alongside payment methods. For example: “Pay $59.99 with Visa or Mastercard.”
2. Use plain language. Instead of “ACH transfer,” say “Bank transfer.”

3. Be consistent. Don't call the same thing by different names in billing copy and payment options.

Plain Language Principles: Learnings from the Plain English Campaign


https://engglory.com/clear-language-builds-better-digital-experiences/

The Plain English Campaign advocates for writing that is straightforward and easy to understand. Their principles

align beautifully with UX writing best practices:
¢ Use short sentences and simple words. For example, say “Pay with Debit or Credit Card” instead of
“Payment via electronic funds transfer through the card network.”

* Avoid unnecessary words. Don't clutter the payment page with excessive details or disclaimers unless
they're essential.

* Use active voice. "You pay $10 today” is clearer than "A payment of $10 is required today.”

® Organize information logically. Group payment methods clearly, and put pricing details close to the

relevant options.

Applying these principles directly increases comprehension, reduces errors, and leads to higher payment

completion rates.

Using Al Tools to Enhance Payment Copy

Thanks to recent advances in artificial intelligence (Al), writers can now improve billing copy and payment options

text with less guesswork. Here's how Al tools can help:

* Grammar correction: Automatically catches mistakes and suggests clearer phrasing.

* Translation and localization: Ensures payment labels make sense for non-native speakers by adapting

idioms and currency display.
* Summarization: Helps condense dense legal or billing terms into user-friendly snippets.

* Keyword suggestions: Identifies the best terms to use that align with what users commonly search or
understand.

* Readability analysis: Scores your text for clarity and suggests improvements.

Engglory.com, for example, uses Al-driven readability tools to optimize their payment pages globally, ensuring

users in different markets do not get confused or frustrated at checkout.

Evidence from Eye-Tracking Research: How Users Scan Payment Pages

Making payment options easy to scan is essential. Eye-tracking studies show users rarely read every word on
payment pages—they scan for:

* Payment method labels they recognize (e.g., "Visa,” “PayPal”)

® Price information

e Action buttons with clear calls to action

® Errors or alerts related to payment

To capitalize on this behavior, use:



Short, distinct labels for each payment method.

Clear pricing near each option.

e Buttons with explicit, jargon-free labels. Avoid vague labels like “Submit.” Instead, say “Pay $59.99 now.”

Whitespace and bullet points to make scanning easier.

Accessibility Considerations for Non-Native English Speakers

With globalization shaping ecommerce, many users are non-native English speakers. Payment copy must be

accessible and inclusive:

* Use universally understood terms: Instead of “online wallet,” say “digital payment account.”
* Keep sentences short.
* Use icons alongside text: e.g., a Visa logo with “Visa" label.

* Provide translations or localization support where feasible.

Working with multilingual teams or tools such as Al-driven translation can catch cultural nuances and make

payment copy feel natural across different regions.



Summary: Best Practices for Payment Options Text

Aspect Best Practice Why It Matters Payment method labels Use simple, recognizable names without jargon Builds
trust and reduces confusion Billing copy Always display pricing clearly and upfront Prevents surprises and cart
abandonment Button text Use explicit calls to action like “Pay $X now” Guides users confidently to complete
payments Language style Follow plain language principles from Plain English Campaign Improves comprehension
for all users Accessibility Include multilingual support and icons Inclusive design increases global reach Use of Al

tools Regularly check grammar, readability, and keywords Ensures polished, effective copy

Conclusion

Writing payment options text that doesn’t confuse people is a vital UX writing challenge with real business impact.
By combining clear, jargon-free language with well-positioned prices, explicit calls to action, and accessibility for

diverse users, you can boost payment completion rates and customer satisfaction.

Companies like Engglory.com and mrg.com show how user-centric payment copy paired with Al-enhanced writing
tools can significantly improve the checkout experience. Meanwhile, the plain language principles championed by

the Plain English Campaign remain foundational for writing that reaches and resonates with everyone.

Next time you design or review a payment page, ask yourself: Is every word helping users pay confidently? If not,

it's time to simplify.



