
In the rapidly evolving landscape of artificial intelligence and digital search, new optimization techniques have
emerged to help brands stay visible in AI-driven discovery. One such technique gaining traction among AI
analytics platforms, including Peec AI and Otterly AI, is Generative Engine Optimization (GEO). But what exactly
is GEO? Why is it so vital for brands today? And how are platforms like Peec AI and Otterly AI integrating GEO
into their tools and recommendations?

In this article, we'll explain the concept of GEO, its critical role as an AI answer and brand discovery surface, and
explore key themes such as brand sentiment in ChatGPT and AI Overviews, competitor benchmarking, share of
voice, and the influence of citations and sources on AI-generated answers. We will also discuss actionable geo
recommendations and pricing models, including notable examples like a starting price of $99/month.

What Is Generative Engine Optimization (GEO)?
Generative Engine Optimization ( GEO) is a strategic approach focused on optimizing digital content and brand
presence specifically for AI-powered generative engines — such as ChatGPT, Google Bard, Bing Chat, and others
— that synthesize and generate answers from various data sources.

Unlike traditional SEO, which gears content toward search engines indexing webpages to rank organically, GEO
aims to influence how generative AI models discover, interpret, and present information about brands, products,
and services in AI answer formats. This makes GEO crucial for maintaining brand visibility and reputational control
as AI chatbots and assistants increasingly become the primary method for users to find trusted information.

How GEO Differs from Traditional SEO

Answer-Centric Optimization: GEO targets the snippets, summaries, and overviews produced by AI, rather
than just webpage rankings.

Source Influence: Reliability and authority of citation sources heavily impact AI answers, so GEO includes
managing citation sources alongside website authority.

Sentiment and Brand Perception: GEO involves monitoring and shaping the sentiment AI conveys about
brands, as conflicting data can influence responses negatively.

Cross-Platform AI Visibility: GEO strategies recognize multiple generative models and channels, tailoring
content signals for an ecosystem rather than a single search engine.

Why Are Peec AI and Otterly AI Talking About GEO?
Peec AI and Otterly MCP integration AI are cutting-edge analytics platforms that track and analyze AI-driven
brand visibility across generative engines. Both companies emphasize GEO because their clients demand insights
into how brands are performing in AI-generated answers — which is a brand new frontier beyond typical SEO
metrics.

1. Monitoring AI Answers as a Brand Discovery Surface: Peec AI and Otterly AI uniquely measure brand
appearances in AI-generated overviews and chat responses, helping brands capture attention where users
increasingly start their customer journeys. GEO helps brands optimize for these AI answer placements.

2. Analyzing Brand Sentiment in ChatGPT and AI Overviews: AI chat models can unintentionally generate
neutral, positive, or negative sentiments about brands based on their training data. These platforms analyze
sentiment distributions to help clients improve brand perception in AI outputs.
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3. Competitor Benchmarking and Share of Voice: Both platforms enable brands to understand their share of
voice not only in traditional search results but also inside generative AI answers compared to key competitors
— a vital geo benchmarking insight.

4. Citation and Source Influence: Since generative AI answers often cite or implicitly source information from
well-known publications and databases, Peec AI and Otterly AI integrate citation analysis into their GEO
recommendations to prioritize authoritative sources.

Pricing Models Highlighting GEO Services

For businesses and teams interested in adopting GEO-focused analytics, both Peec AI and Otterly AI offer
subscription plans tailored to various scales. For instance, entry-level plans commonly start at $99/month,
providing access to AI visibility dashboards, sentiment reports, competitor benchmarking, and citation influence
metrics. Higher tiers may include customized insights and dedicated consultative support to execute targeted geo
recommendations.

The Importance of AI Answers as a Brand Discovery Surface
Generative AI interfaces are becoming the front door for many users seeking answers — frequently bypassing
traditional search engine results. When people ask ChatGPT or similar tools questions like “What is the best SaaS
for project management?” the AI response is an opportunity for brands to be discovered instantaneously.

However, because these answers are synthesized rather than indexed, SEO alone cannot guarantee presence.
Instead, brands must optimize how AI “understands” and “recommends” them — the essence of generative
engine optimization. This includes:

Ensuring accurate and positive data signals across the web

Building breadth and quality of citations that generative AI models consider authoritative

Maintaining consistent brand messaging that AI models can confidently relay

How Companies Like Peec AI and Otterly AI Help

By continuously monitoring AI output patterns, these platforms pinpoint where AI-generated answers mention or
omit your brand, the sentiment tone present, and which competitors gain more AI “airtime.” Their reporting



enables targeted adjustments based on actionable geo recommendations that boost AI visibility — a
fundamentally new channel for brand awareness.

Brand Sentiment in ChatGPT and AI Overviews
Sentiment analysis within AI-generated summaries is a subtle but powerful indicator of brand health in the AI
landscape. Since generative engines construct answers based on aggregated public content and training data,
negative or outdated information can create unfavorable impressions automatically—even if it’s not your current
reality.

Understanding sentiment requires sophisticated analysis tools, which Peec AI and Otterly AI provide. They deliver
transparency about:

The prevailing positive, neutral, or negative sentiment AI delivers

Sentiment fluctuations in response to news, social media trends, or competitor activity

Recommendations for content or PR initiatives that influence the generative engine’s "perspective"

Competitor Benchmarking & Share of Voice in Generative AI
Competitor benchmarking in GEO extends beyond traditional search ranking comparisons. It involves
understanding your brand’s share of voice within AI-generated answers compared to other market players:

Metric Traditional SEO Generative Engine Optimization (GEO) Visibility Source Search engine results pages (SERPs)
AI-generated answers and overviews Measurement Focus Keyword rankings, backlinks Answer frequency,
sentiment, mention prominence Competition Analysis Rank by keyword, domain authority Share of AI answer
outputs, citation-based influence Influence Factors Content quality, SEO signals Citation sources, source authority,
brand sentiment

Using tools like Peec AI and Otterly AI, brands can discover who dominates generative AI results for relevant
queries and optimize strategies accordingly to gain a larger slice of this emergent AI share of voice.

Citation and Source Influence on AI Answers
One of the most critical factors in GEO is managing how citations and source data affect generative AI answers.

Unlike traditional search, which uses backlinks as one ranking signal, generative AI models synthesize content from
training data, APIs, and live web results to form answers. The quality, trustworthiness, and recency of these
sources heavily impact whether and how a brand is mentioned or recommended by AI chatbots.

Key Citation Influence Elements

Authoritativeness: Trusted domains, well-regarded publications, and high-credibility databases weigh more in
AI training and answer generation.

Recency: Up-to-date content prevents AI from relying on outdated data that can hurt brand reputation.

Consistency: Repeated mentions across multiple reliable sources reinforce brand recognition in AI outputs.

Transparency: Clear, easily cited information enhances the likelihood of positive AI mentions.

Tools that integrate citation analysis, like Peec AI and Otterly AI, provide actionable insights into which sources
have the most impact and how to align your content and PR efforts:



Build relationships with authoritative publishers

Issue corrective or clarifying content on high-impact sources

Maintain consistent data across profiles and directories to strengthen citations

Implementing AI Visibility Actions for GEO Success
Focusing on generative engine optimization requires deliberate actions to influence AI answers positively. Below
are some practical steps recommended by GEO experts and platforms like Peec AI and Otterly AI:

1. Audit Current AI Mentions: Use GEO analytics to identify where your brand is appearing or missing in AI
conversational answers and overviews.

2. Improve Citation Quality: Boost content on high-authority sites and ensure consistent, accurate details
across multiple trusted sources.

3. Leverage Structured Data: Implement schema markups and data feeds to improve AI understanding of
your brand attributes and offerings.

4. Manage Brand Sentiment: Monitor online reputation and engage in PR or content marketing to address
issues impacting AI answer sentiment.

5. Benchmark Competitors: Analyze your competitors’ AI visibility and adjust your strategies to close gaps or
exploit new AI answer opportunities.

Conclusion: GEO as a New Frontier in AI Visibility
Generative Engine Optimization ( GEO) represents a critical shift in digital brand strategy, moving beyond
traditional SEO to address the nuances of AI-driven answer engines. As platforms like Peec AI and Otterly AI
highlight, GEO is essential for monitoring and improving brand presence, sentiment, and competitive standing
inside the new AI interfaces users increasingly rely on.

For businesses seeking to stay ahead, investing in GEO-focused analytics, following geo
recommendations, and taking actionable AI visibility actions is no longer optional. Plans starting at
around $99/month offer accessible entry points to this evolving discipline, helping brands harness AI as
a discovery surface rather than lose control in emergent AI syndication channels.



In summary, understanding and optimizing for GEO will be indispensable for brands who want to not only appear
but also resonate positively in the generative AI-powered landscape of tomorrow.


