
Jacksonville Photographer Expands Focus on
Commercial Product Photography
Kram Kran Photo, a Jacksonville-based studio known for its award-winning work across
multiple genres, has been placing a greater emphasis on its commercial product photography
services. The move reflects a growing demand among local businesses for high-quality images
that go beyond simple snapshots, aiming instead to capture products in a way that drives sales
and reinforces brand identity.

Commercial product photography has long been a staple for companies looking to showcase
their merchandise in catalogs, on e-commerce platforms, and in advertising materials.
However, the rise of online shopping and social media marketing has made professional
product imagery more important than ever. Businesses that once relied on stock photos or in-
house smartphone shots are now seeking out specialized photographers who understand
lighting, composition, and the subtle art of making a product look its best.

What Commercial Product Photography Involves
At its core, commercial product photography is about presenting an item in a controlled,
intentional way. Unlike event or portrait photography, where the photographer often works with
natural or available light and must capture moments as they happen, product photography
takes place in a studio setting where every variable can be adjusted. Backgrounds, props,
lighting angles, and camera settings are all fine-tuned to highlight the product's features and
minimize any flaws.

The process typically begins with a consultation where the photographer learns about the
product's purpose, target audience, and the desired mood or message. From there, the
photographer selects the appropriate equipment and sets up the shoot. Depending on the
product, this might involve a simple tabletop setup or a more elaborate arrangement with
multiple lights, reflectors, and diffusion panels. Post-production work, such as color correction,
retouching, and background removal, is often just as important as the shoot itself.

For a studio like Kram Kran Photo, which also handles events, portraits, food, architecture,
landscapes, and travel imagery, the expansion into commercial product photography is a
natural extension of existing skills. The same attention to detail and understanding of light that
make for a striking landscape or a flattering portrait can be applied to a product. The difference
lies in the intent: where a portrait seeks to capture personality, product photography seeks to
capture desirability.

Why Businesses Are Turning to Professionals
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The decision to invest in professional commercial product photography often comes down to
return on investment. High-quality images can make a product stand out in a crowded
marketplace, whether that marketplace is a physical store shelf or a website. Poorly lit or badly
composed photos, on the other hand, can undermine even the best products, leading to lower
sales and a weaker brand perception.

Many business owners initially try to take their own product photos, especially when budgets
are tight. But the gap between amateur and professional results is significant. A professional
photographer brings not only technical expertise but also an eye for what will appeal to
customers. They know how to use depth of field to draw attention to a specific detail, or how to
style a shot so that the product looks both aspirational and relatable.

In addition, professional photographers have access to equipment that most businesses do
not: high-resolution cameras, specialized lenses, studio lighting, and editing software. They
also have experience working with different materials and surfaces, from shiny metal and
glass to textured fabrics and food. This expertise ensures that the final images are consistent,
polished, and effective.

The Role of Product Photography in Marketing
Product photography does not exist in a vacuum. It is a key component of a larger marketing
strategy. Images are used on company websites, in online storefronts, in social media posts, in
email campaigns, and in print materials. The same set of product photos might need to work in
a small thumbnail on a phone screen and in a full-page magazine ad. A professional
photographer understands these different use cases and can shoot and edit accordingly.

Consistency is another important factor. When a brand has a cohesive visual identity,
customers come to recognize and trust it. Professional product photography helps maintain
that consistency across all channels. Whether the product is a new food item, a piece of
jewelry, or a piece of equipment, the images should all feel like they belong to the same brand.
This is something that is difficult to achieve with ad hoc or DIY photography.

For a studio like Kram Kran Photo, which already serves clients in a variety of fields, the ability
to offer commercial product photography means that local businesses no longer have to travel
to a major city or hire a specialist from out of town. The studio can provide the same level of
quality and service that clients would expect from a larger market, but with the convenience
and personal attention of a local provider.

What to Look for in a Product Photographer
Businesses considering hiring a photographer for product work should look for a few key
qualities. First, a portfolio that demonstrates experience with similar products or materials. A



photographer who has worked extensively with food may not be the best choice for a jewelry
shoot, and vice versa. Second, clear communication about pricing, timelines, and deliverables.
A good photographer will provide a detailed proposal and contract before the shoot begins.

Third, an understanding of the client's industry and target audience. The best product
photographs are not just technically excellent; they also tell a story and evoke an emotional
response. A photographer who takes the time to learn about the product and its market will
produce images that resonate more deeply than generic studio shots.

Fourth, post-production skills. Many product images require extensive retouching, from
removing dust and scratches to adjusting colors to match the actual product exactly. A
photographer who handles their own editing can ensure a seamless workflow from shoot to
final delivery.

Finally, reliability and professionalism. Product shoots often have tight deadlines, especially
when tied to a product launch or a seasonal campaign. A photographer who delivers on time
and communicates clearly throughout the process is invaluable.

The Future of Product Photography in Jacksonville
As e-commerce continues to grow, the demand for commercial product photography is likely to
increase. Jacksonville, with its diverse economy and growing business community, is well
positioned to benefit from this trend. Studios like Kram Kran Photo that offer a full range of
services, including product work, are helping to meet that demand locally.

The studio's expansion into this area also reflects a broader shift in the photography industry.
Many generalist photographers are adding product photography to their skill sets as a way to
diversify their income and serve a wider range of clients. For businesses, this means more
options and higher quality work, as photographers bring their experience from other genres to
bear on commercial product photography.

Ultimately, the value of professional product photography lies in its ability to make a product
look its best and connect with customers. In a world where consumers make split-second
decisions about what to buy, a great photograph can be the difference between a sale and a
pass. For businesses in Jacksonville and beyond, working with a photographer who
understands that principle is a smart investment.


