SubmitMyPR Newsroom Expands Distribution
Reach for Smaller Agencies

SubmitMyPR newsroom, the press release distribution platform, has expanded its network of
media outlets and editorial contacts to give smaller public relations agencies access to the
same distribution channels traditionally reserved for larger firms. The move addresses a
persistent gap in the PR industry where independent practitioners and boutique agencies
struggle to place client stories alongside competitors with established media relationships.

The expanded network includes new partnerships with regional and trade publications, as well
as enhanced integration with wire services that serve specific industry verticals. For agencies
that lack a dedicated media relations team, the platform now offers a streamlined submission
process that routes press materials to relevant editors based on topic and geography. This
change reduces the manual effort required to research and target individual journalists, a task
that often consumes hours of billable time.

What the Expansion Covers

The updated SubmitMyPR newsroom platform now includes access to more than 12,000

media contacts across North America and Europe, with particular growth in technology,
healthcare, and consumer goods beats. Each contact has been verified within the past 90 days,
and the system automatically removes outdated or bounced addresses. This verification
process is a direct response to a common complaint among small agencies: that purchased
media lists often contain dead or incorrect contacts.

Additionally, the platform now supports distribution to local and community news outlets at no
extra charge. For a small PR agency representing a local business or a nonprofit, this feature
removes a cost barrier that often prevented coverage outside major metropolitan areas. The
effect is that a press release about a new community health initiative in a mid-sized city can
reach the local newspaper, a regional health blog, and a national trade publication through a
single submission.

Streamlined Submission Workflow

The submission process has been redesigned to reduce friction. Users upload a press release,
select target categories and regions, and the system suggests relevant contacts. The
suggested list is generated from historical engagement data, meaning editors who have
previously covered similar topics appear higher in the recommendation queue. Agencies can
override suggestions and add their own targets, but the default workflow is designed for
speed.
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A new dashboard tracks the status of each submission in real time. Users see when a release
has been opened, how many editors viewed it, and whether any engagement occurred, such as
a reply or a saved bookmark. This data helps agencies measure the effectiveness of their
pitches without requiring a separate analytics tool. The dashboard also provides a simple
sentiment overview: positive, neutral, or no reaction, based on the tone of any editor responses
that come through the platform.

Focus on Smaller Agencies

The expansion targets the segment of the PR market that has been underserved by large
distribution services. Many wire services price their offerings for enterprise clients or require
annual contracts that are impractical for smaller operations. SubmitMyPR newsroom operates
on a pay-per-release model with no long-term commitment, which aligns with the project-based
workflow common among independent PR professionals.

Pricing for the expanded service starts at a per-release fee that is roughly one-third of the cost
of comparable wire services, according to the company. Volume discounts are available for
agencies that distribute more than ten releases per month, but the base price is designed to be
affordable for an agency handling just one or two clients. No minimum spend is required, and
there are no setup fees or hidden charges for adding media contacts.

Industry Context

The PR industry has seen a steady shift toward digital distribution, but many small agencies
still rely on manual email outreach or outdated media directories. The cost and complexity of
maintaining a current media database have pushed some firms to outsource distribution to
larger partners, which then take a percentage of the agency's fee. By bringing distribution in-
house through a platform like SubmitMyPR newsroom, agencies retain full control over their
messaging and client relationships.

Journalists, for their part, have become more selective about the pitches they accept. A 2024
survey of editors found that more than 60 percent receive over 100 pitches per week, and fewer
than 10 percent of those pitches are relevant to their beat. The platform's targeting features are
intended to improve that relevance score by matching releases to editors based on past
coverage patterns rather than broad category tags.

Practical Implications for Agencies

For a small PR agency, the ability to distribute a press release to a targeted list of editors
without spending hours on research can be the difference between accepting a client and
passing on the account. The expanded network also provides access to niche publications that



are often overlooked by larger distribution services. These publications, while smaller in
circulation, frequently have highly engaged readerships that include decision-makers in
specific industries.

An agency specializing in renewable energy, for example, can now send a release about a new
solar panel installation to trade publications covering energy policy, local newspapers in the
region where the installation is happening, and national outlets that cover environmental
technology. The platform handles the routing, and the agency receives a single invoice for the
distribution.

Data Privacy and Compliance

The platform complies with general data protection regulations and the CAN-SPAM Act. All
media contacts are opt-in, and the system automatically excludes any contact who has
requested not to receive pitches. This compliance is built into the distribution logic rather than
enforced after the fact, which reduces the risk of an agency inadvertently violating spam laws.

For agencies that work with clients in regulated industries such as finance or healthcare, the
platform offers a compliance flag that prevents distribution to editors who have not explicitly
agreed to receive materials related to those sectors. This feature is optional but recommended
for agencies that handle sensitive client information.

Technical Requirements and Integration

SubmitMyPR newsroom is a web-based platform that works in any modern browser. No
software installation is required. For agencies that use customer relationship management or
project management tools, the platform provides a simple API that can push distribution status
updates to external systems. The APl is REST-based and uses standard authentication
protocols, making it accessible to agencies without dedicated developer support.

File uploads are limited to common document formats: PDF, DOCX, and plain text. Images can
be attached as JPEG or PNG files, and the platform automatically resizes images to meet
publication requirements. Video and audio files are not supported at this time, but the release
text can include links to hosted media assets.

Customer Support and Training

Each agency account is assigned a dedicated support contact who can help with targeting
questions, technical issues, and media list reviews. Training materials include a knowledge
base, short video tutorials, and a live chat option during business hours. The support team
does not provide editorial services or write press releases, but they can advise on formatting
and distribution best practices.



The platform also offers a library of sample press releases that have been distributed
successfully through the network. These samples are anonymized but include the original
targeting parameters and the resulting coverage. New users can use these samples as
templates for their own releases.

Market Position

The expanded SubmitMyPR newsroom enters a competitive space that includes both legacy
wire services and newer digital distribution platforms. Its differentiation lies in the combination
of verified contacts, real-time tracking, and a pricing model that does not penalize agencies for
low volume. The platform does not attempt to replace the editorial judgment of a skilled PR
professional; rather, it provides the infrastructure that allows that judgment to reach a wider
audience more efficiently.

For reporters, the platform offers a cleaner inbox. Releases are tagged with metadata that
editors can use to filter pitches by topic, region, and industry. This metadata is added by the
submitting agency during the distribution setup, and the platform enforces consistent tagging
standards so that editors can rely on the filters to surface relevant releases.

The company behind SubmitMyPR newsroom has stated that further expansions are planned
for the Asia-Pacific and Latin American markets later this year. Those expansions will follow
the same model: verified local media contacts, pay-per-release pricing, and a focus on
independent PR practitioners and small agencies. The current North American and European
rollout is intended to serve as a proof of concept before the global scaling begins.



