
Choosing the right name for your business or product can feel like navigating a maze. Entrepreneurs often ask, “Is
registering my name at Companies House enough, or do I need a trademark too?” While both processes relate to
your brand’s identity, they serve distinct purposes. In this post, we’ll break down the differences between a
Companies House registration and a trademark, drawing insights from real-world cases like mrQ, and
considerations from regulators such as the UK Gambling Commission.

Understanding Companies House Name Check
In the UK, when you start a business, you must register your company with Companies House. During this
registration, the chosen company name undergoes a Companies House name check. This step verifies that your
desired name isn’t already in use by another registered company.

What does Companies House Registration do?

Checks for Name Uniqueness: It ensures no other registered company has the exact same name.

Legally Establishes Your Company: Your company becomes an official legal entity.

Registers for Tax and Compliance: The company is then subject to legal, tax, and reporting requirements.

However, this registration only protects your company name from duplication at Companies House — it doesn’t
stop others from using the same or similar brand names in commerce.

What is a Trademark?
A trademark is a registered intellectual property right that protects symbols, words, or phrases used to
distinguish goods or services. The UK Intellectual Property Office (UK IPO) handles trademark registration in
the namesframe UK.

Why Register a Trademark?

Exclusive Brand Protection: Prevents competitors from using confusingly similar marks on similar products
or services.
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Rights Enforcement: Gives you legal grounds to stop unauthorized use of your brand.

Brand Asset Value: Increases the long-term value of your business or product.

Unlike the Companies House name check, trademark registration is all about commercial usage and consumer
recognition.

Companies House Name vs Trademark: Key Differences
Aspect Companies House Name Check Trademark Registration (UK IPO) Purpose Government registry of company
names Protects brand identity and IP rights Scope Company names only Goods and services branding Legal
Protection Prevents duplicate company names at registration Prevents others from using similar marks
commercially Enforcement Limited to company registry controls Broader legal enforcement in court and
marketplace Duration As long as the company exists Renewable indefinitely in 10-year cycles

Real-World Example: mrQ
Take the app-first product mrQ — a contemporary gaming-adjacent platform navigating naming complexities.
Their brand uses the uncommon letter Q as a unique visual hook, making the name stand out on digital screens.
But, for them, simply registering “mrQ” with Companies House wouldn’t suffice to fully protect their brand on the
commercial front.

Through trademark registration, supported by thorough trade mark database searches, mrQ can block others
from using confusable names, preserving brand reputation, especially in tightly regulated sectors monitored by
authorities like the UK Gambling Commission.

Why Brevity Wins on Digital Screens
Names like mrQ illustrate that brevity and clarity matter tremendously. On mobile headers and app icons, space is
tight. A short, punchy name reduces cognitive load and improves brand recall.

Testing Names at Realistic Sizes Matters: Before settling on a name, it’s vital to test how it looks in actual
contexts — app headers, notifications, or search results. Names too long or complex often suffer legibility



issues.

Pronunciation and Repeatability: Easier names get said and shared more readily. Random vowel removal
that turns “mrQ” into “mrQ” is acceptable here because the letter Q serves as a memorable hook and is
pronounceable.

Every Letter Affects Tone: Letters shape feel; the sharp “Q” or “X” brings futuristic, edgy vibes, while “Z”
hints at energy and uniqueness. This is why Namesframe, a brand naming strategist platform, encourages
using uncommon letters as visual and tonal cues.

Common Naming Pitfalls to Avoid
1. Assuming Companies House Registration equals Trademark Protection: Many startups mistake

company registration as full brand protection — it’s not.

2. Random Vowel Omissions Turning Names into Puzzles: Names must remain easy to say and recognize (
mrQ works because the Q is familiar; random, unsounded consonants often don’t).

3. Inconsistent Capitalization: Switching between lowercase and Title Case week to week dilutes brand
recognition and logo integrity.

4. Overvaluing Domain Availability: Assuming domains free for registration guarantees legal safety is risky —
trademark searches and clearance are essential.

Next Steps for Your Brand
When choosing your business or product name, start with a Companies House name check to rule out direct
conflicts. Next, perform trade mark database searches with the UK Intellectual Property Office to check availability
across relevant classes.

Consider your brand’s look and feel by testing names in mock mobile headers and digital interfaces. Focus on
brevity, memorability, and how letters shape perception. If your business operates in regulated industries, like
those governed by the UK Gambling Commission, trademark protections become even more critical.

Ultimately, securing both your company name and trademark gives you comprehensive protection and builds a
brand foundation that can grow securely.

Summary
Companies House registration: Legally registers your company name, but protects only against identical
company name duplicates.

Trademark registration: Offers broader, enforceable rights protecting how your brand appears and is used
commercially.

Names with uncommon letters like Q, X, and Z: Are visually striking and memorable but must remain
pronounceable and repeatable.

Brevity and tone: Are crucial for digital-first products, where names need to shine in small spaces.

To learn more about choosing the right name and protecting your brand identity, consider tools like Namesframe
to generate and vet standout names.

Don’t let your brand name be a legal or marketing liability—take the right steps today with proper Companies
House name checks and trademark registrations.


