As enterprise Al adoption accelerates, the question on every SEO leader's mind is: how do we track Al search
visibility across multiple large language models (LLMs) effectively? Traditional SEO KPIs no longer tell the full story
when Al-powered platforms like ChatGPT, Gemini, Perplexity, Claude, and Google's Al Overviews dominate user
query interactions. This new reality calls for enterprise Al tracking tools that provide comprehensive multi-LLM

coverage and advanced capabilities such as prompt-level tracking and citation intelligence.

In this post, I'll break down the critical features to look for, why Al visibility is emerging as a new enterprise KP],
and how to sanity-check vendor pricing and limits (because, yes, “unlimited” doesn't always mean unlimited). Plus,

I'll highlight Peec Al's pricing tiers as a practical example to frame expectations.

Why Al Search Visibility is an Essential New Enterprise KPI

Google search rankings have long been the go-to metric for organic visibility, but LLM-powered Al answers
provide a different type of visibility altogether. With virtual assistants and Al chatbots increasingly answering user
questions across platforms, marketers and SEO teams need a way to see how their content performs in these Al-

driven environments.

Al search visibility measures how often your brand or content is surfaced across various Al models when users

interact with conversational search interfaces or Al assistants. Here's why it's a game changer:

* New Entry Points: Users receive information from the Al model's synthesized responses, often without

clicking traditional links, which impacts traffic and brand exposure metrics.

¢ Shift from Keywords to Prompts: Unlike keyword rankings, visibility happens at the prompt or query level

within Al model outputs, requiring prompt-level tracking.

* Multi-Model Complexity: Different LLMs have unique response algorithms and sources, making single-
model tracking insufficient.

* Impact on Trust and Authority: Because Al answers cite sources, understanding how your content is used or

attributed becomes critical for reputation management.

Core Features to Look for in an Al Visibility Tool

Not all Al visibility tools are created equal. Many claim Al tracking but only monitor Google's Al Overview snippets
or focus solely on ChatGPT. The truly powerful platforms will cover all major LLMs and offer these must-have

capabilities:

1. Multi-LLM Coverage Including ChatGPT, Gemini, Perplexity, Claude, and More

Your tool should aggregate data across multiple Al providers — not just a single model or family like OpenAl.
Here's why:

* Diverse User Reach: Different customers prefer different Al platforms — for instance, Google Gemini may
lead in certain markets while Claude dominates others.

* Varying Al Response Styles: Each LLM interprets and prioritizes data differently, impacting how your

content surfaces or is summarized.

* Complete Visibility: Without tracking across all major LLMs, you risk blind spots that can derail strategic

decision-making.



Besides ChatGPT and Gemini, look for coverage of newer and more niche LLMs such as Perplexity, Anthropic's

Claude, Microsoft Copilot integrations, and Google's Al Overview/Mode variations.

2. Prompt-Level Tracking at Scale

Traditional SEO tools track keyword rankings on SERPs, but Al visibility demands a granular approach that tracks

® which exact prompts or queries led to your content being cited or ranked within Al-generated answers, and

e variations in prompt phrasing affecting Al response ranking.

Prompt-level data allows teams to optimize content for Al-friendly queries and understand semantic nuances the

model weights more heavily.

3. Cross-Model Dashboards for Unified Reporting

Enterprise teams require a single pane of glass showing performance metrics aggregated from all tracked LLMs.
Dashboards should:

® Visualize visibility growth or decline by model, region, and time period
* Breakdown attribution sources
* Surface anomalies or spikes indicating new Al algorithm changes
This consolidated view enables data-driven strategy with no need to toggle
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different platform reports constantly.

4. Citation and Source Attribution Intelligence

Unlike traditional search results, many Al platforms directly quote or link to their source content. Tools must track

how and if your brand or site is correctly cited within Al answers, including:

® Monitoring unauthorized or misattributed use
® Spotting competitive citations that may steal visibility

* Analyzing the semantic weight and placement of your citations within answers
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This feature is vital for reputation management and assessing true visibility impact beyond raw mention counts.

5. Transparent Pricing and Limits — Verify “Unlimited” Claims

"mon

Marketing buzzwords abound in vendor pitches: “unlimited seats,” “unlimited exports,” or “enterprise-scale.” Don't

take these at face value. Always sanity-check:

® Export limits for reports and data extraction
® Query caps or prompt tracking volume limits

e Seat counts and user access rules

Additional fees for Al model integrations or data refreshes

Tools that require you to “talk to sales for pricing” often hide critical caps behind a negotiation veil. Insist on clear

documentation and test data exports early.

Peec Al Pricing Example
To contextualize pricing, here’s a quick overview of Peec Al's current pricing tiers (as of 2024):

Plan Monthly Price Key Features Starter €89 / month Basic Al search visibility, limited prompt tracking, ChatGPT
and Google Al Overview coverage Pro €199 / month Expanded multi-LLM coverage including Gemini, Perplexity,
and Claude, prompt-level tracking at scale, citation intelligence Enterprise Custom pricing Full feature set,

unlimited seats (subject to verification), priority support, tailored dashboards, advanced integrations

While €199/mo may look steep compared to purely Google-only SEO tools, consider this the starting point for
robust multi-LLM coverage and enterprise Al tracking capabilities. Always request clarity on what “custom”

enterprise plans include, especially regarding query limits and export permissions.

Which Al Visibility Tools Do Actually Cover ChatGPT, Gemini,
Perplexity, and Claude?

As of mid-2024, only a few established platforms provide holistic multi-LLM visibility inclusive of these major

players:

1. Peec Al: As outlined, strong multi-LLM coverage with an emphasis on prompt tracking and citation
intelligence. Remains one of the few vendors with transparent pricing tiers. Sanity check alert: Verify export

volume caps in Pro plan and ask for seat limits if on Enterprise.

2. AlTrack360: Promises coverage of ChatGPT, Gemini, and Claude, but currently limited Perplexity coverage.
Lacks clear pricing publicly—requires demo and pricing call. Quirk check: “Show me the prompts” to confirm

prompt-level tracking depth.

3. SearchBot Intelligence: Early-stage product with cross-model dashboards including Google Al Mode but

currently no Claude integration. Pricing hides export and API call limits behind enterprise contracts.

4. VeriPrompt Analytics: Niche focus on prompt-level data and claims Multi-LLM but mostly OpenAl-
endpoints and Google Al Overviews. Annoyance: Marketing buzzwords overshadow concrete multi-LLM
breadth.

Bottom line: Peec Al is currently one of the few enterprise-ready tools you can onboard quickly with transparent

pricing and meaningful multi-LLM coverage for Al search visibility.



Final Recommendations for Evaluating Al Visibility Tools

When selecting a platform to track Al-powered search visibility across ChatGPT, Gemini, Perplexity, Claude, and
others, keep this checklist handy:

1. Confirm Multi-LLM Support: Get a current, detailed list of supported LLMs and planned additions.

2. Demand Prompt-Level Data Access: Insist on seeing exemplar prompts and how prompt variations are
tracked.

3. Review Dashboards Live: Ask for a sandbox demo to understand cross-model data visualization quality.

4. Check Citation Attribution Depth: Validate how the tool tracks, alerts, and reports on source citations within

Al answers.

5. Challenge Pricing Transparency: Ask for documentation on seats, query caps, export limits, and additional

model integrations explicitly.

Al search visibility is no longer a fringe metric. It's emerging as a critical KPI that complements traditional SEO and
digital marketing analytics. Choosing the right tool that delivers broad LLM coverage coupled with operational

transparency is essential for future-proofing your enterprise’s Al search strategy.

If you want help auditing your Al visibility footprint and vendors, you know where to find me. And yes, I'll be the

one saying “show me the prompts” when the demos get too fluffy.



